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02 Cenco Malls in a Nutshell
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- Growth & Profitability
- Obsession for our customers

- Innovation
- Sustainability



Global Trends of the Industry

Creating Memorable Experiences for Customer's

Growing Omnlche\el Intewm
/\ \Usmg Tech\d@nce our Customer

Reconfiguring Spaces

Developing Mixed-use Spaces (Offices, Residential, ters and Egijcatjgn)

Environmental Sustainability

Commitment to the Community




cenco'mallLs CENCG

Diversified Portfolio of Premier Shopping Malls "/
in the Andean Region

Countries

B Chile 33

R colombia 4

B Perus

40 Shopping Centers

20 Cities

+2,000 Stores

FellerRate #\Huvrirevs
AA+ AAA(1)

(1) The highest rating among the leading shopping center operators in Chile.




cenco'mallLs

CENCG
DAY

One of the Shopping Center Industry leaders in the
Andean Region

30+ years history

R 7 S 00

e sgm 0 usD = @ usD
~1.4 MM 98.3% 51Bn” +128 MM 2.7 Bn
Gross Leseable Area Occupancy Rate Tenant Sales Visits LTM as of Sept-24 Market Cap
(GLA) sept-24 LTM Sept-24 13/01/2025

(1) Exchange rate as of Sept 24: 897.7 USD/CLP



cenco’mallLs

Cenco Malls focuses on
excellent execution, which
leads to favorable returns
and sets a standard for

quality

Prime locations
across the
¢ Region

98.3% as of
September
92024
8.8% as of
September
12024

USD 306 / sgm
+ [ Month (3Q24)

02. Highest Tenant Sales per sgm

O01. Best in Class Portfolio

CENCG
DAY

74% of

revenues come o

from fixed rent . 91-‘ /0 I-TM

and 70% of the -

contracts are Sept 24
¢ signed for 5+

years

06. Highest EBITDA mg.

05. Resilient Revenue Structure

04. Highest Occupancy Rate

03. Lowest Occupancy Cost




cenco'malLLs
Best-in-Class Portfolio

‘L

Cenco Costanera
Cenco Nunoq‘%‘ Cenco La Reina

Cenco Florida

Cenco Alto Las Condes

. Cenco Portal La Dehesa

Cenco El Llan
G-
el

. High Income Middle Income . Low Income

CENCG

~80% of the GLA in Santiago
is located in High-Income Neighborhood

j cenco' Alto Las Condes kR

fakie Costanera cenco

4% 2%

cence’|Portal La Dehesa

Cenc’ Florida

malLLs
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cenco'malLs
Prime Locations Characterized by High-Density

and Connectivity

Sky 7 g B N .
Costanera %
o ey oat™®® Bl %
\ "Ovidenc;, PR M) " &
Costanera = = El Golf 8 =
¥ Center ® [ =]
Mall = 3 Wil=Tobalaba Padre Hurtado [
~ =) ﬁt_p B % ' Alto Las Condes Mall
R 66)‘(5“45:& = = B m Metro Station Stops
= 55 & | susstops
' Costanera Center Mal| === :;ghw:'n,r y 'i‘& — Highway
. ain Avenue & o =~ _
[ metro station Stops Subway Line 1 gu_, LGS = qf? Main Avenue
= E Bus Stops El;ubwa',f Line 7 g‘ p \.3[;] Subway Line 7
ect = .
P rojec L - e, Project
L Las Condes Density

L Providencia Density
8,394 inh/km? 2,978 inh/km?

v¢ Up-scale Shopping Centers in Santiago



CENCG

cenco'matLs
AY

Prime Locations Characterized by High-Density
and Connectivity

)
g
(=)
M|
w” ® Lss
' San Juan d? Lurigancho m Metro Station Stops
g :Iet;o Station Stops E] Bus Stops
us Stops m== Highway
=== Metro Line 1 == Main Avenue
~= Main Avenue === Metro - Line B
' l Lurigancho Density - La 65 Density
8,394 inh/km? 8,394 inh/km?

Strategically located near to major avenues and subway stations
| 10



cenco’'malLlLs CENCG
Better Value Proposition for the Tenant S

Evolution of Tenant Sales since IPO (2019)
A Hight Tenant Sales per sgm

777 [ 4 8 % V¥V Low Occupancy Cost

A Hight Occupancy Rate

vs 2019
187,264
Atractive Entertainment
el Innovations
> r - - ¢.-
2019 LTM 2024 (sept-24) I H OO
Restaurants 3D Screens Gyms

Accumulated Inflation Rate: From Dec-2019 to Sept-2024: 33.9% | 11



cenco'mallLs CENCG

Adjusted EBITDA reflects our value DAY
proposition

Evolution of Adjusted EBITDA since IPO (2019) We maintain an EBITDA
margin above 90%

+44%
o High occupancy rates
91.2% vs 2019 (IPO) contribute to the

minimization of operating
expenses for Cenco Malls

-e- EBITDA Mg 90.8% + 4 8

Adjusted EBITDA
bps EBITDA mg.

»
>

2019 LTM 2024 (sept-24)

Accumulated Inflation Rate: From Dec-2019 to Sept-2024: 33.9% | 12



Our Focus 47

Expanding and Optimizing our Assets
Enhancing our Tenant Mix
Innovating

Creating Memorable Experiences in
our Shopping Centers

v v v VY

Our Purpose

We Lead the Creation of Spaces and Experiences for a
Better World




cenco'mallLs

Strategic Pillars & Culture

Driving Forces in our

Culture
2 Growth & Profitability g ok
we do and
. innovation
29  Obsession for our customers / \
Dialog,
. community
£9  Innovation Sl
@ ESG Relevant and Company
memorable and tenants’

solutions and growth and
experiences development




Ol

Growth &
Profitabillity

cenco'malLs




cenco'mallLs

Expansion Projects under Construction

CENCG
DAY

Brownfield
Cenco Costanera
Chile

=2 ~7,400 sqm of
¥\ Gastronomic Area: 1TH25

Andres Bello Tower ~3,200 sgm
Costanera Tower ~1,400 sgm
Vitacura Tower ~2,800 sgm

1 .
0\ Winter Garten

4
<>¢ Look and feel

116



cenco’Mmalls CENCG

Expansion Projects under Construction

Brownfield Brownfield
Cenco Costanera Cenco Costanera
Chile Chile

1st Floor Costanera
=] AutoPark () (former department store)
> ~4,200sqm <7 2000 sqm

00

00| R
00|k

2H25 17



cenco’Mmalls CENCG

. . . DAY
Expansion Projects under Construction

Brownfield
Cenco Alto Las Condes

Chile

Enhancing the Value Proposition
and Optimizing 18,000 sgm of GLA

14

) New Food Court

Retail Expansion

Entertainment Area

S5 2H25

| 18



cenco'mallLs

Expansion Projects under Construction

CencofFIoridq

Brownfield

a New Auto Park

RA
v ~5,300 sqm

2H25

a
[
Z
o
“,
| O ¢

ksl
= —— 1

—

Cenco Florida Brownfield

7| Medical Center & Retail space
E g ~3,000 & ~5,300 sqm
55 2H25

119



cenco’'malcLlLs CENCG
DAY

Expansion Projects under Construction

Cenco Florida Brownfield

A
New Dining Area & Restaurants B New Green Park

~ 3,800 sqm E; 12,000 sgm including 5,000 sgm

of Entertainment

2H25

00| RA
00| ¢XN

| 20



cenco'mallLs

Expansion

< POCKERS

.'v’... "‘

pEEST

Cenco La Mollnq Brownfleld Cenco Lq Mollna Brownfield

First Stage Dec-23 (72 Stores) Second Stage 4Q25
K7
E g ~14,500 sgm GLA v\ 22,000 sqm GLA

| 21



cenNnco’malls

Expansion Projects under Construction

8 B i
3. Brownfield
B Cenco Limonar
G B : A = v z = = Remodeling and
R } S N ’ Optimization of GLA

~11,000 sqm

4Q25




cenco’'malLlLs CENCG
Other Projects in the Pipeline - Brownfield Chile "'

Cenco Rancagua
~33,500 sqm of GLA

Cenco Temuco
~16,500 sgqm of GLA




cenco'malLs CENCG
Other Projects in the Pipeline o

Greenfield An open-air, low-scale, ?nd low-height
. o project oriented toward family, sports,
Vitacura Shopplng culture, gastronomy, entertainment,
Ch"e entrepreneurship and integration in the
neighborhood.

RA .
¢y GLA75,000sqm Road Mitigation Permit approved

Environmental Permit Presented

| 24



cenco'mallLs CENCG

Other Projects in the Pipeline

Greenfield Greenfield
San Juan de Lurigancho CencoLa 65
Peru Colombia

>{ GLA:107,000 sgm >{ ©GLA:80,000 sqm

| 25



cenco'mallLs

Office Space

Sgm Placed

53,101
48,171 '
38,633 45,656

29107 53185

2019 2020 2021 2022 2023 YTD
Sept-24

22 status
We have municipal approvalto
- operate 65,000 sgm; with an_ '
: occupancy rate of 817%,
equivalentto opﬁrommeltely :
53, OOO sqm = T e R

108,000

43,000

65,000

'MunJC|p0|I epprovel for c:nhﬂf S
additional 25, OOO sqm is expected
in March 2025 - '

GLA GLA to be
Received Received




02

00
o

Obsession for
our customers

cenco'malLs
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CENCG

We evolved from several independent brands to
Cenco Malls regional umbrella brand

] cenco'malls

Peru
e i « :m\h.*\.:‘w*»-w."
Plaza
F s
RS CANADA

La Molina @

San Juan de Lurigancho

Colombia Argentina
i‘um‘@i I=-! é
NNNNNNNNN
Nuevo Limonar PORTAL PORTAL PALMAS

@ S~ /a7
_F‘ORTAL_ _PORT/\E f’ORT/\L_
La 65

“We want to lead industry growth and transformation, while
also becoming the most beloved brand in the region”

| 28



cenNnco’malls

Deployment at Digital Deployment of

physical locations Cenco Malls
Created our own Re-launched our
LinkedIn page website

Somos parte
i
de algomas
Cenco Malls gra nde'
Somos los principales operadores de centros comerciales
es encontrarnos! . C ® II
Bienes inmuebles - 501-1 mil empleados 3 : encw,a s
Maria Inés y 3 contactos mas trabajan aqui h
+ Seguir '/ “7 Enviar mensaje \* l(:)‘

“We want to lead industry growth and transformation, while also becoming
the most beloved brand in the region”



cenco

Advertising campaigns

Lollapalooza 2024

“We want to lead industry growth and transfermation, while also becoming the most beloved brand
in the region” 20



cenco'mallLs CENCG

o o . DAY
Advertising campaigns

2% Christmas Campaign

“We want to lead industry growth and transformation, while also becoming
the most beloved brand in the region”
| 31



cenco'mallLs

Focus on increasing GLA for entertainment

-~ % of total GLA

Entertainment sgm

+48% sgm

105,000 - 102,336 i
100,000 - [
95,000 - r
90,000 - 88,956 I
85,000 - .——*””””‘—”. [
80,000 - r
75,000
2020 LTM 2024
(sept-24)

10.0
S
9.0
8.5
8.0
7.5
7.0
6.5
6.0
5.5
5.0

-

Happylannd Cenco Costanera

1
A

CENCG
DAY

|32



cenNnco’malls

Value Proposition

Top-of-Mind Anchor Stores and
International Brands as Tenants

Gateway
to Chile

Entry Point for
International

Flagships
to Chile

Top Retail stores
interested in

World-class
Brands

Excellent business
relationships with

Related
Stores

~35% of revenues
comes from

Brands lbecoming top-tier, reputable  Related
tenants brands Companies and
of Cenco Malls helps to mitigate
risks
SAMSUNG MANSO Metro
31/ Jll DECATHION vocemane () =
ercrombie & Fitc ' ' W G eas
P bies Fitch J/Casaldeas@ ‘& Jasics_ smart on a de
'NESPRESSO. ' TOMMY FHILFIGER W % vl qumeo
“*marathon 3 Vet e splD ) ar|
K'KO RRRRRRR Pumn SECRET + \ A nta
MiLane @ ElAPPYRAND VICTORINOX l’s\«::hb/el

DONUTS
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Our Customer Obsession
Drives a CSAT Above 80%

Customer Satisfaction (C-SAT) @ © &




03.

57
Innovation

cenco'malLs




cenco'malLLs T —
POO®O®
-3
Parking :
Technology
Register your Licence
Plate Scan your Ticket. Customer
Loyalty
©

Sustainable
Initiatives

B2B Platform

Efficient connection
with Tenants.

2 v 'y

Te damos la bienvenida a
Comida

y
Tyt
s —=5.
Wendy's Costanera

e %) NS

e
e I i
China Wok Costanera

- Ruta a Starbucks
Ter Piso + 150 mts

© starbucks

o
-Q

CENCG

) /AR
=27\l

Digital
Gastronomy

Implementation of a pick-up
system for food court locations
in Mi Mall app, allowing online
purchases and collection when
ready.

Wayfinding

Routes within the Mall Provide
Directions Find your Car.

| 36



Sustainability

cenco'malLs



cenco'mallLs

Sustainability Pillars

[y
—

Corporate Governance

CENCG
DAY

New Cenco Malls Regional Code of Ethics
Transparency. We report the most important industry rates:

CMF, Dow Jones, SASB, GRI, MSCI.

&> Property

Lead Growth Together as Cenco Malls.

22 People

Regional Community Engagement Policy
Campaigns: Alto al Cancer, Mercado Emprende, Christmas.

€ Planet

Environmental Plan:

1. Energy Management 3. Waste Management
2. Water Management 4. Emissions Management

| 38



ceNnco'malls

Sustainability Achievements

Mo Retacscnamminio Comurmarn Regions

cenco'matLLs
Bienvenida

Cédigo de Etica

Relacionamiento
Comunitario Regional

INTEGRATED ANNUAL REPORT 2023 -
CENCOSUD SHOPPING S.A. %

q« TR 5
TS &y | ol @ MSCI &
'
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Sustainability Highlights

Florida

+30,000 sgm of low-
water-consumption
gardens with
hydrogel
technology (-70%
water usage for
irrigation)

Cenco
Altos del
Prado

3,000 sgm
Photovoltaic
Solar Plant

Arequipa

Automated
Irrigation Cenco
Arequipa +
Xerophytic
Landscaping

Cenco
Alto Las
Condes

1st Shopping Center
to held Organic
Waste Management
at Cenco Malls in
Partnership with its
Gastronomic
Tenants
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